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EXECUTIVE SUMMARY

SIGNIFICANT ACTIVITIES DURING THE MONTH OF JANUARY

The Toronto International Boat Show opened, despite one of the heaviest
snowstorms in the City's history, For the second year, the Coliseum was
transformed into the world's largest indoor lake, and the public enjoyed 10 days of
water-skiing, kayak and SeaDoo demonstrations and performances. The heavy
snowfall reduced attendance on the opening weekend, but Mother Nature co-
operated for the remainder of the show, resulting in an attendance rebound.

Three other events were held in the facility during January. Two consumer
shows the Metro Home Show and Speedorama opened during the last weekend of
the month, and the Islamic Prayer Festival occupied the Better Living Centre for
their religious celebrations.

The Ontario Trucking Association held their Committee Dinner Meeting at the
Café Soleil in January. The event was attended by approximately sixty-five guests,
among which a contingency from The National Trade Centre included John Sellers,
Derek Campbell and several members of our Marketing and management teams.
The Association discussed its new direction in taking over the production of its own
show and their excitement with the show’s new home at The National Trade
Centre. John Sellers welcomed the Association and The Great Canadian Trucking
Show to The National Trade Centre for the new millennium, and confirmed our
support for the Association’s new endeavour. Following the reception and dinner,
the key exhibitors, and members of the Ontario Trucking Association were taken on
an extensive tour of The National Trade Centre.

Tradeshow organisers from Intermed '99 held a prospective exhibitor reception
and tour at the end of January in the Café Soleil. International exhibitor
participation is strong for this new medical tradeshow scheduled for The National
Trade Centre in June 1999, however the organiser was seeking additional Canadian
exhibitor participation. Invitations were sent to several medical associations and
corporations inviting them to The National Trade Centre for a site inspection and
exhibitor reception. Approximately 40 key members of the medical community
attended the event. Show organizers recently amended their Licence Agreement to
add an additional Exhibit Hall to their contract.

JANUARY 1999
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'} ARKETING REPORT

JANUARY 19929 ACTIVITIES
O&Y/SMG Canada is projecting $1.5 million in new business for fiscal year 1999,

January sales efforts have resulted in the year to date issuance of 3 license
agreements with a breakdown of 2 new business and 1 renewals for existing clients. This
month the marketing staff conducted 8 site inspections for potential clients.

During the second week of January, The National Trade Centre participated in the
43 P.C.M.A. (Professional Convention Management Association] Annual Meeting in
Orlando, Florida. This annual meeting brings together meeting, association and trade show
professionals providing educational sessions, in-depth training and a wide variety of
networking opportunities. The National Trade Centre participated with the Federal
Canadian Tourism Commission in a Canada reception to promote U.S. business bookings
for Canada.

The National Trade Centre teamed with official partners, GES Canada and Schenker
International to design a one-page, double-sided promotional ad and flyer. The
advertisement was featured in Tradeshow Week and Expo Magazine and was also
distributed at the IAEM Annual Meeting in December. Furthermore, the flyer will be
included as an insert in The National Trade Centre, GES Canada and Schenker sales kits,
which are provided to potential and new business contacts.

The National Trade Centre began the 1999 advertising campaign with ads featured
in the January 11 and 25" issues of Tradeshow Week. Copies of the 2 ads are attached.

Billboard advertising was created in response to the Omni/Exhibition Place
agreement for contra billboard advertising space during either January or February. The
National Trade Centre developed an advertising campaign designed to increase awareness
of The National Trade Centre at Exhibition Place, and the value of the tradeshow industry
to the City's economy. The billboard space buy was targeted at the Toronto and Montreal
markets. Montreal was selected, as it is direct competition to Toronto for national
tradeshows. The billboards will be displayed in 41 locations in Toronto and 9 in Montreal
{French language). This buy represents $50,000 in free advertising space, in accordance
with the Omni contra agreement. Sample copies of the billboard creative are attached.
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FIRST QUARTER SALES SUNIMARY

Our Annual New Business budget stated that the NTC would achieve $1.5 million
in new business revenue for 1999. The Marketing team has secured sixteen events
representing $1,176,234 in new business revenue for 1999,

Of the 16 pieces of new business contracted for 1999, 7 are tradeshows, 6 are
consumer shows, 2 are corporate bookings and 1 is a special events/film shoots.

ANNUAL 1999 NEW BUSINESS BUDGET
Booked in 1997

Booked in 1998

Booked in 1999

Deemed rental revenue/catered events
Cumulative total

1999 NEW SALES ACTIVITY

$1,500,000
$ 440,000
$ 646,172
$ 90,062

$1,176,234

$2,000,000

$ 281,755

$ 281,755

The Marketing Department is currently working with 30 new clients to secure
additional business for 1999, During 1999, we have secured 2 pieces of new contracted
business with projected rental revenue of over $90,062.

Total Health (1999}
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“Revive {1999)

Toronto Stamnpede (formetly Western Corral
Stampede) (1999}

Private Motot Truck {1999) - event cancelled

BhYigt

Neocon Canada (1999)

1999 RENEWALS OF EXISTING SHOWS

Contracted | 1 Total: 26

2000 NEW SALES ACTIVITY

In December 1998, the Marketing Department secured the largest trucking
tradeshow in Canada. This newly created tradeshow is organized by The Ontario Trucking
Association with rental revenue of over $281,755.

To date, the Marketing Department is currently negotiating with 10 new clients to
secure additional business for 2000.

Tentative -

Contracted this month
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PUBLICITY

On January 5 and 6, 1999, Danier Leather was on-site utilizing various locations
within The National Trade Centre Galleria for a photo shoot. Enclosed is a copy of page 2
of the 8-page flyer, which was produced as a result of this photo shoot.

The January 17, 1999 issue of The Toronto Star featured an article entitled, "There's
gold in them thar halls." The article included a photograph of The National Trade Centre
and focused on the growth of the convention and tradeshow industry in Canada.

The January 20, 1999 issue of The Toronto Star included an article and several
photographs of the Islamic Prayer event held in the Better Living Centre on January 19,
1999.

The January 30, 1999 edition of the National Post featured a photograph from the
Speedorama show held in The National Trade Centre from January 29 - 31, 1999.

During the last week of January, Fairchild Television taped an interview with John
Sellers and Laura Purdy for the Exhibit Excellence Awards {EDDI award} honoring The
National Trade Centre with the Exhibit Display Association of Canada, and the design and
architecture of The National Trade Centre. Furthermore, press releases were distributed to
local media and local National and International trade publications on the EDDI. Hill &
Knowlton was retained to write and secure media coverage on behalf of The National Trade
Centre.

QUEEN ELIZABETH THEATRE

In the last quarter of 1998, O&Y/SMG Canada was contracted to manage rental for
future bookings at the Queen Elizabeth Theatre, To date, the marketing plan has been
prepared and as a result the sales team are implementing strategies to secure
meeting/seminar bookings and live theatre productions. To date, our sales team has
conducted 8 site inspections for potential clients and has secured 2 theatre bookings.

In November, an introductory piece for meeting and seminar rentals was created and
distributed in December as a lead mailing to over 500 database contacts. A new database
was researched and developed in pursuit of the GTA corporate market, including meeting
planners, major corpotations in all industry sectors, associations, public relations firms and
advertising agencies. ’

In January 1999, the sales team developed a package pricing structure in cooperation

with TATSE and Exhibition Place for meeting and seminar bookings based on 1999 labour
rates.
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Using this new package price approach, a full-colour brochure designed for
meeting/seminar rentals was produced. At the end of January, the brochure was distributed
to over 500 industry contacts and follow-up calls are planned for the first week in February.

A second full-colour brochure was created for live theatre rentals. The Marketing
department has acquired membership with 3 key industry associations, i.e. The League of
American Theatres, Professional Association of Canadian Theatres {PACT) and Canadian
Institute for Theatre Technology [CITT), and has obtained database information to target
prospective live theatre clients. In February, our sales team will distribute the second
brochure to 1,000 contacts for potential live theatre bookings. In our February summary,
we will report results from these sales efforts. In January, our sales team referred a live
theatre prospect to the CNEA for a 3-week run in the Queen Elizabeth Theatre for August
1999, :

MEETINGS/SEMINAR RENTALS

Tentative 4

Contracted this month 1 Total: 2

LIVE THEATRE RENTALS

Tentative 1

Contracted this month Total
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EVENT SERVICES

EVENT SERVICES MANAGEMENT REPORT FOR JANUARY 1999

During the month of January, Event Co-ordinators were involved in the
following events:

Toronto International Boat Show
Islamic Prayer Festival

Metro Home Show

Speedorama

EVALUATION OF JANUARY EVENTS

The Toronto International Boat Show returned to The National Trade Centre
and once again featured “Lake Wow”, a one million-gallon lake in the Coliseum.
Overall, the attendance was slightly off by approximately 10% from the 1998
figures. This may be attributed to the major winter storm that affected the opening
weekend. The storm also affected the availability of parking. The show was late
confirming their service orders, however, the National Trade Centre Operations was
able to accommodate all requirements,

The Islamic Prayer held in the Better Living Centre was very well attended.
Entrances to the parking lots narrowed by snow made the filling of parking lots
somewhat slower than planned. MuSigma provided ride inspection for the few rides
provided in the building.

The Metro Home Show was held in The National Trade Centre on the same
weekend as Speedorama. With snow reducing the available space in lots and the
loss of space in the Stadium, Parking was challenged to accommodate the combined
attendees. Speedorama attendance was close to last year, however, the Metro Home
Show was lower than expected. Exhibitors electrical installation was late for some
Metro Home Show exhibits however all booths were up and running for show
opening.

THE NATIONAL TRADE CENTRE BUSINESS CENTRE

Since the Toronto Boat Show had already contracted a business centre for the
event, The National Trade Centre developed a relationship with the provider to
operate The National Trade Centre Business Centre for shows in January. The
Exhibitor Support Centre will be providing Business Centre Services to The
National Trade Centre on a trial basis until the end of Pebruary when the service
will be evaluated. The operation of the Business Centre in January was well
received by clients and exhibitors of The National Trade Centre. The service menu
has been expanded to include new services such as e-mail retrieval, word processing,
booth support staff and parcel pick up & delivery.
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) PERATIONS REPORT

OPERATIONS PHYSICAL PLANT

Expansion joints have been installed in the Galleria, which was scheduled
under warranty. The LED signs have been installed in the Galleria and are
operational. The Marketing Department will be responsible in programming these
signs with back-up assistance from the Maintenance Operators. Cracks in the
concrete have been repaired at doors 20 and 40 in the loading dock areas.

In-house electrical services were successfully completed for the Boat Show,
Metro Home Show and Speedorama. Unfortunately there was a power failure during
the move-in of the Boat Show. With the assistance of Exhibition Place Electrical
Department, power was restored overnight.

TELECOMMUNICATION

Telecommunications is in the process of evaluating an installation of
telephone equipment for Exhibition Place grounds. Due to some problems procuring
the cable plants in the Queen Elizabeth, General Services and Press Building,
Telecommunications is investigating the use of the existing Category 5 computer
cable currently set up in those locations. Exhibition Place should save in excess of
$100,000 per year by taking advantage of the Telecommunications services of The
National Trade Centre.

CLIENT SERVICES

The Client Services Department has introduced a Natural Gas Order Form to
the existing list of Exhibitor Services Order Forms. This form includes standardized
pricing to improve service to clients.

Telecommunications has recently provided the Client Services Department
with a computerized fax system that allows staff to transmit order forms from their
designated desks. This system is much more efficient than the conventional
method of faxing.

Additionally, the Client Services Department was afforded the opportunity tc
view our new lighting inventory and has since acquired drawings and specifications

that will be catalogued and made available for view by clients visiting the order
desk.

The Client Services Department and the Facility Services Department are
now co-ordinating the deliver of signage installation services to improve efficiency.
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FACILITY SERVICES

The underground parking garage was steam cleaned and sealed. Line painting
is to be completed by February 5th.

Security was relocated from the Galleria in front of Hall B to the East Galleria
Control Room where they will be monitoring the surveillance cameras and fire

alarms.

Renovations are underway in the Automotive Building for Client Services
new Order Desk. Completion date is targeted for February 12

JANUARY 1999 .11




. INANCIAL REPORT

The Finance department continued to prepare working papers for the year-end
audit. In addition the staff continue to assist with the accounting for the Canada
Ontario Infrastructure Works program subsidy claims, and coordinated and
completed various project-related reconciliations for this.

January financial statements will be reported in the February Management
Report.
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S ERVO CANADA

JANUARY 1999 FOOD AND BEVERAGE REPORT
BUSINESS ACTIVITY

The worst snowstorm in Toronto since 1871 looked like it was going to shut
down the first weekend of the Boat Show, however, on Saturday morning the sun
came out and so did Torontonians,

Despite a relatively good attendance on the first weekend, considering the
weather, revenues were down almost 40% from last year. Both weather and
attendance improved as the show progressed and much of the lost revenues due to
the snow were recovered on the second weekend.

Food and beverage revenues for January were up a whopping 79% over last
year's numbers.

CLIENT LUNCHEON

The National Trade Centre held a top-ten client luncheon in January. This
luncheon took place in the main kitchen, where Executive Chef Derek Lawday took
our clients on a tour of the 10,000 square foot state-of-the-art facility. Following the
tour, our clients, John Sellers, Derek Campbell and members of The National Trade
Centre and Servo Canada management team were able to watch the chefs prepare
the gourmet luncheon.

PRODUCT DEVELOPMENT

Servo Canada embarked on a new product development program in January.
Among the new products at the concessions will be jumbo pretzels, vegetarian
burgers and vegetarian hot dogs. Secveral more new items are scheduled to be added
in Pebruary.

CATERING/SALES AND MARKETING
Catering sales were slightly below our forecast due to the cancellation of a New

Year’s Eve event and numerous cancellations caused by snowstorms in the month of
January.

CHRISTMAS MARKET

Our solicitation of holiday parties is now reaping the rewards as we have four
large parties holding tentative space within The National Trade Centre.
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WEDDING MARKET

Our advertisement in Today’s Bride has already brought us one definite wedding
booking for October of 1999,

HIGH SCHOOL PROM MARKET

One more graduation has been booked, bringing us to a total of five graduation
parties for 1999.

ADVERTISING

The Food and Beverage Department will be placing full-page advertisements in
both the Toronto Special Events Directory and the Conventions and Meetings
Canada Directory, Toronto Special Events is considered to be the “Bible” of
directories for event planners in the city, while the Conventions and Meetings
Directory is considered the “Bible” for convention and meeting planners in Canada
and in the United States.

NEW BUSINESS

DEFINITE

Group Date Function # People Location

PCL Constructor’s | Mar 9/99 | Meeting/Reception ! 60 Salon 101

Officer’'s Mess May 8/99 | Dinner 160 FDR

Dinner

Lakeshore CI May 14/99 | Graduation 150 FDR
Dinner/Dance

Spina Bifida June4/99 Meeting/Luncheon | 60 Salon 101

Black & White | June 17/99 | Dinner 1200 Halls C&D

Polo

Acri/Marchione Oct 16/99 | Reception/Dinner/ | 150 FDR

Wedding Dance

TENTATIVE

Group Date Function # People | Location

Networks Nov 27/99 Christmas Dinner | 600 Heritage Court

Canada Life Nov 28/99 Children's 1600 BLC
Christmas

Anderson Dec 4/99 Christmas Dinner | 1000 Heritage Court

Consulting

Deloitte & | Dec 11/99 Christmas Dinner | 2400 Heritage Court

Touche

JANUARY 1999 4




N ETWORK INTERNATIONAL

ACTIVITY FOR THE MONTH OF JANUARY

Responses to the Janitorial Supplies RPF are presently being evaluated by
Exhibition Place. Six company’s have responded and the consensus is that a
decision will be made. The guaranteed Marketing fees offered range from $18,000 to
$2.8,000, Exhibition Place anticipates a recommendation to the Board of Governors
in approximately 60 days.

The Cellular Telephone Sponsorship will have to be revised as a result of the
Wireless Telecommunications RFP reducing airtime usage for cellular phones at The
National Trade Centre. Bell Mobility, Cantel AT&T, Fido and Clearnet are all
interested and Cantel AT&T have extended the two complimentary cell phones
until March 4.

General Motors and their advertising agency MacLaren Momentum are
presently evaluating the automotive sponsorship and expect to respond by February
5. Volvo, Subura, Volkswagen and Nissan have yet to respond and Ford, Toyota and
Mazda declined the offer.

A meeting has been scheduled on February 5 with the Royal Bank to discuss
their response to the Exhibition Place, CNE and National Trade Centre proposal.

The National Post has agreed to a $20,000 sponsorship and an agreement has
been drafted. Initiative Media on behalf of the National Post will sign the
agreement the week of February 8, subject to the Board’s approval.

Maple Leaf Foodservice has agreed to three-year sponsorship at $5,000/year.

Network is preparing a draft of the agreement and will meet with Servo-Canada and
Maple Leaf Foodservice on February 4.

Ongoing discussions are being held with the following:

Taxi Cabs Tourist Attractions Casa Loma
Ontario Science Centre IDA Drugstores Yuk Yuk’s

Ford Centre Harbourfront Art Gallery of Ont.
Budget Rent a Car

YEAR TO-DATE

The Advertising sales revenue budget for 1999 is $475,860. Confirmed
advertising sales for this year are $182,949, consisting of the Molson Breweries,
Holiday Inn On King, Nestle Canada Inc., Coca-Cola Bottling Ltd., Atlas Wine
Merchants and Business Depot Ltd. '
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1ousands of Muslims
amadan

cclebratcend o

By 1 e QUM
AMEACK LAREY
STALEH IOREENS

Afler nomuonth of Tasling s prover.
Abdigani Qasim climbed on a merty-
go-rowul with hig 3-vere-old dacghter
Headan, laughing amd celebrating the
end of Ramadan.

“Ivs ke a woedding,” Qasin said of
the celebrations vesterday at Exhibi-
tion Place which drew more than
12,000 0l the fajthiud, "tn Muostorcoun-
tries, you can see the whaole cily mov-
ing. wakliing nrnund and dancing.

Ater the moerming pravers, “we in-
vite cach over hor liineh o disnes.”

Chaes o e opgganizers, hnam Thias

hise Madabari of the i Mosgoe an
Boustead Ave., near Roncasvalles Ave,,
said, "\What people do teday is gather
together in their families, visit [riends,
and give gifls,”

Muslims afl over the world gatherad
yeslerday to mark Rid al-Fitr—the end
ol the lanar month of fasting — wilh
pravers, feasts and vigils fo loved anes,

By the oned ol the last visi, vou are
prefty Tull,” said [laroon Salamat,
chairman of the Tarie Iskanic Contre.
Tieh nl-Fite s adso o day Tor thinking
ahout the less Tortunale,

“We know thal whoen we fast there
arn dates, water, milk ~— a big neal
waiting for us,’ Salamat said, “Bu
there are peopla where the end of the
day comes and there is no food.”

Sinee Dec. 20, Muslims have ab-
stained fram food, deink, smoking and
sexuat activity lrom dawn to dusk.

"IVs a celebration of an accomphsi-
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ment eeause we were able to master
enntrol over our desires,” said Shailkh
Ahmad Kutty, who spale to those
watiwered nt Exhibilion Place, "Rat wre
shoudd cnny the losspng with g
Mayor Mel Lastman fauded the Mus-
lim conmunity for (he diversily it adds

bonkes horown Fan.
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FEAST DAY: VWornen fronm Toronto’s Sudanese conmmunily prepare food for

the celebrants while Sana Khilji.

15 vestertlay,

to Teromo’s saciad falric and its sl
family values.

“This is a joyous day for neady
200,000 Mushns o (he Greater Toron-
fo o Aren” Bashman said duving a hriet
spoech e the godhering.

“Ourgreal cily honours von,”
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TORONTO «- CANADA

Give your tradeshow a Winning advantage at
The National Trade Centre in Toronto.

With over 1 million square feet of connecred
usable space, The National Trade Centre is
the largest tradeshow facility in Canada
and the third largest in North America.
Our ten exhibit halls are designed for
maximum creativity and flexibility.

" No matter what your event,
The National Trade Centre team
offers the proven expertise and THE NATIOMAL

. . TRADE CENTRE
on-site services you need to make -
it a big success. EXBHIBITIONM

PLACE

[I&Y«;SME The Nartional Trade Centre, Exhibition Place, 100 Princes’ Blvd., Toronto, Tonada MEK 3C3
cAMNADA Tel: {416) 263-3025 o Fax: (416} 263-3029 « Web: www.ntc.on.ca » Managed by &Y SMG Canadua



CANADA

TOROMNTO -

The world's largest agricultural
fair brought in over 3,000 head
of cattle,

NASA
utilized our
fibre-optic
cormectivity for
a direct link o the
space shuttle Discovery.

The Torontc Intemational Boat Show
flooded pur 6,200-seat arera with

1.3 million gallons of water to create
the world's lurzest indoor lake.

Show managers and event planners
have been coming up with amazing
ways to use sorme of the most flexible
tradeshow space in the world.

With over 1 million square feet of
connected usable space, The National
Trade Centre is the largest tradeshow
facility in Canada and the third

largest in North America. Qur ten
exhibit halls are designed for maxi-
mum creativity and flexibility.

No matter what your event, The
National Trade Centre offers the
proven expertise and on-site services
you need to make it a big success,

Call to find out what’s possible...

THE NATIONAL
TRADE CENTRE

a

EXHIBITIOM
PLACE

> 52
&

n
4
>
o
»

The National Trade Centre, Exhibition Place, 100 Princes’ Blvd., Toronto, Canada M6K 3C3
Tel: {416} 263-3025 « Fax: (416} 263-3029 « Weh: wivw.atc.on.ca » Muanaged by Q&Y ’SML: Cunada
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“i's Official. The Nationa

i- Trade Centre announces
.J;Mstrategic partnership wit
industry leaders GES Canad;
and Schenker [nternational.
Now The National Trade Centre
combines the most advanced
tradeshow facility with the
industry’s most comprehensive
service suppliers.

Exposition

Gé ; g Services

C A NAD A Limited
T 166759535 F 416 673-9000
Canada's #1 wradeshow general
services contractor. GES offers
an integrated package of services
far the successful planning and
execusion of tradeshows.

£

A Jd

INTERMATIONAL

T: 1 500 361-36586 F 9053 678-9708
Schenker International provides
customs clearance for trade-
shows and events worldwide,
Service includes round-trip
transportation, electronic

clearance and customs docu-
mentarion at over 400 offices.

TR
THE NATIONAL
TRADE CENTRE

at

EXHIBITION
PLACE

100 Princes’ Bivd,,

Toronto, Canada MEK 3C3

Tel: [416)263-3025 « Fax: (416) 263-3029

Web: www.ontc.on.ca f

wwiv gesexpo.com [ www.schenker.ca
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Pivtess
Hallg - =~ 651
Hall C 307
Hall D 310
Herit;gé Co‘urt {24
Automotive 712
Hall E 239
Hall F 250
Hall G 531
Meeting Rooms 24

THE NATIONAL TRADE CENTRE

The largest facility in Canada offers over
I million square feet of contiguous space
fully divisible into 10 exhibir halls,

UTILITIES

+ Floorport service access to electrical
and telecommunications, water
and drain :

- Compressed air and natural gas in
column bases and perimeter walls

- In-house PBX —~ with phone and
ISDIN capabilities

- Category 5 and fibre cable grid
capable of greater than 150MHz of
bandwidth productivicy

- Videoconferencing, internul and
axternal networking via light and
dark fibre connecrivity

LOADING/UNLOADING

- Two specialized dock areas provide
31 truck bays offering superior load-in
capabilities,

» Drive-on access through three 30¢
overhead doors onte our 350 ppst
exhibit hall tleor makes your move-in
and -out efficient

PRINCES' BOULEVARD

EXPERT MANAGEMEMNT

The National Trade Centre is managed
by Q&Y/SMG Canads, offering tacilicy
management services to convention
and trade centres across the country.

CUSTOMS AND FREIGHT
FORWARDING

7L
éh
SCHENKER

INTERNATIONAL

Schenker Intemnarional’s
specialized division
can assist you whether
you are crganizing a fair,
tradeshow, meetng,
exhibition or convention. Rely on
Schenker International to monitor,
coordinate and manage all aspects from
conception to implementation.
Features:
Internasional transport to site
- ISO 9002 quatity system
* On-site management of all castoms
formalities and documenzation
+ Storage/warehousing of materials
+ On-site supervision
- Insurance
» Multiple shipment coordination
+ Renaen forwarding/transportation ro
the place or origin or any other address

CANADA BOUILEVARD

GENERAL SERVICES
CONTRACTOR
Exposition

GESS

Services
¢ A% A A Limited

" Providing superior service for conven-

rions, tradeshows, special events,
consumer shows, conferences and
meetings.

Services provided:
Show decoraring
Exhibitor services

- GEM exhibic rentals
Graphics

S L& D labour

- Marerial handling

THE NATIONAL

TRADE CEMNTRE

elf

EXHIBITION
. PLACE
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Conventions potr
S hillion into eity
and hoosters say
there's more where
that camge from

iy dors, Bacaols
KE'SIST RS HUT O TR R

Toronte's big gamble on conven-
fion centres appears to be paving olf

Just hwe years ago. critics were
lnenbasting the provincial govern-
ment for forldng oug S180G miilion to
st dotide the size of the Metro
Foronlo Capventien Centre.

But the aunount of meney conven-
tioud puut into the cty bas seared,
hitting $1.§ hillion in 1997 lrom only
$11 million in T80,

And the revenue (fows across the
antive city. Pearson International
Adrport, hiotels and restaurants, cab
hrivers and retail stores ait benefit
fromeonvention dollars.

[ ean sum up Lhe er
tre husiness this way.” said Douglas
Ducate, president of The Centre for
Exhibitiun industry R reh, bagsed
in Chicigo, " [Us ke, iU0s clean, and
it is groen, By thai T mean iUs enwi-
ronmentafly  [riendty, it has tow
cosls, it omploys alot ol people and it
brigrs ina ot of greeobacks.”

Comventions have  become a
mch-imitated way for citfes (o deaw
mnney Lo their cconomies, especially
during the fail and winger,

Tl tourism business bas alol of
es.” said Gabor Forgaes. a pro-
ssor of hespitadity and tourism
management ol Ryerson Polviecintic
Univesity, “Convenhons help level
ot the seasonalily, They feip naxi-
mize a city's tholeh capocity when
demand is dowa in the off season.”

Toronto  has  more  exhibition
space [ conventions o ade
shirwys thim any other city in Canadda:
at toral of 3 million sguarce Teet. That
space s speed pinong various con-
voendion cenfies indde cennes and fa-
cilities such as the Sy Dome and the
Westin Harbour Castie Hotel, which
eian host cenventions or trade shows,

Daka from consulting frm KPMG
e, shows several of the 14 Canadi-
an cities 1hat boasi convention ce-
fres are taking a cue from Paranlo
and expanding their faalities,

Monhiead's Palais des LUungres, a
0 -sguare-foot centre buitt for
$89 mitlion, was the tivst of i#ts kind
in Canada when il opened in (983,
Now the centre is doubling in size
with a 3185 million expansion [i-
nanced by the provinee and sched-
uted for complefion in 20652,

The Vaucouver Trade and Con-
vention Centre is growing to 250,400
sepiare feet from its current HIOODO.
The Ottawa Congress Cantre is plan-
ning to juamp to 1200000 square fest
from 3,000, and Calgary is well on
ils way te doubling 68 convention
centre to BLJM) square {eet,

Lyle Hail of KPMG agrees conven-
(tons have a big econamic impact but
thinks eities shouid proveed with
catlion when expanding centres.

"There s olways a danger (hat
spmenne will over-build and not be
able ta {ill their capacity,” he said. "If
that frappens, it will bring down (he
rates that city can charge (conven-
tion) delegates. and subsequently
the rotes all cities cancharge.”

But convention centres can never
be lou big for people ike Kirk Shear-
er. president of the Toronto Conven-
tion nnd Vistlors Asseciation, also
lenverwn as Tourisim Torono,

“The reasen so much s heing
spent expanding convention centres
is hecause the return on investment
i second to aone,” he said. “lt's ke
wining for gold oo pold-fied
IR

A conventien asaalte disseminates
aferonaiion f people in g partioubns
inckusty or sectok: rade shuws are
preimariiy hebd 2o selt produgts,

Temde centres temd 1o he farge.
hare spaces. while convention cen-
fres are pguipped with food and hevs
einge fagilities, privale service stafl,
severit meeting rooms, and are offen
loeied next to hotels

hy P Bt MY e

Rt g

Convention centres

Coiventions have hecnee one of the best ways fr cilies 1o gererale money i oeal sconamis.

Largest convention and

exhibition facilitias in Toronto

1ere’s gold in them thar halls

What coaventions pump

4. 1 o

m Nationa!l Trade Centie 1,086,000 1\\5
m Toronts Congress Ceatre 569,000
et International Cenlre 468,000 o
1 Melrg Toroato 460,600

Comvention Centra it
n SkyDome 209,000 tnillicas
= Regat Constellation lintal 96,000 R
m Meto Fast Trade Cenie 85,000 sl
= Westin Harbour 59,069

Castie Hote! L

The Hatlenal Irade
Canire at the CHE
greunds, Toronta's
largest

Canada's top couvention
centres are dig ...

i, Wete Foronto Camvention Cenlre

2. Patals des Conpres (Maonlreal)

3. Vannouver Trade & Convention Centre
4, [he Shaw Conlemnce Centie (Edmontony 82,090
5. The Winnipeg Convention Cenlie

Area fn

suare feet*
460,060 1. The Las Vagas Conventien Cats
190,800 2. Genigio el fongress Cant
100,608 3. Orange Cosnly Dunvention T

78,000

. *includes [ned aog bevetag? dacdties n addilion to eshlhiton space.

e but they ére dwarfed
hy these in the U.S,

4, Baflas Convention Cemre
5. Cobo Conference; Cabibition Cantre tDeteoit) 860,063

into the Taronte economy

511

Bt

R

i o

Area i
square feet

1.3 million
o anta) 1.2 aillion
e tlitando) 1.1 millien
850,008

ANRIRCE Favmern Toeamin

10 timwes higger in lhe convention
business,” said Catherine MeMabi, a
spokesperson for Toursm Toronto.
“And the new convention centre
space allows us to aceopnnodate a
lot more delepates.”

Getling deiegates s a conypetitive
siness.
oy can't assane these buiidings
will sell themselves.” soid Hadk “Put-
ling down the capilal costs isn't
where it stops. Tounsm and sales
veps really have to go out and market
buth the centre and the city "

Conventions have become so lu-
crative, half of Tourism Toronto’s
annual 88 million budget is spent
promoling and planning  conven-
tions, The agency has cpened offices
in Chicago and Washington, D.C,, to
help attract American clients, who
account for abouwt 54 per cent of all
conventiong held inthe city.

“hiost Americans have no ides
that Toronte is close,” said Shearer.
“Once you ¢an communicate (o an

b

American where we nre, and what a -

G6-cent dailar is, wetl, it helps. (et-
ting them here the [irst time is the
hard part, but the cily brings them
baelk.”

Jocelyn Campbell. a spoitesperson
for the Patais des Congres, said Mon-
trenl is also vying for American cli-
ents with its expansion.

"We want to get more of the U.S.
market, and thal means more exhibi-
tinnspace,” she saic. .

American conventions are altiae-
tive Io Conadiian citics becousy they
are ofter Uhree to four Himes s big as
HOMR-ZIOWn ONes.

A Canndisn convenlion of 5000
delegales s coasidered huge by
Tourism  Torosta, hul whoen (he
American iy Association hekd g
convention lere last yeav, 20000
peaple few in for the evont.

Considering Teronte has ouly
2,000 hotel roome, the sudden in-
flne wene a bassy b the oires hobel in.

dustry.

The Greater Tovontae | otel Assout-
atian says conventions bovsted the
city's anral holel ocoupancy rate
75 per cent lust year from 72 percent
in 1947,

But larger conventions are being
planned all the thne, In 10 the
.5 -hased  Aleoholics Aaonvimous
arganization bneked its 2005 cone
vention i loreate, Roughiy B0
people are expected 1o pump 576

million  inte
crm——— v o the city W
‘The ¥£ason so much  nneweek.
- is being spent Fg'lgﬂcs X
SAICE research
expanding shows  dele-
convention centres  pates  are
is hecause the yood  spend-
return an wrs when
. they're at a
investient is canvention.
secont to nepe, i's s oner
fitce mining for gedd  theiv - own
Ina goldilled ndne’ Mooy
g " most Cuses. &
Winksteagee ot of them

travel 4m cor-
porate  ac-
counts  and

Tarran Tonemio

expenise necounts,”

A 1996 study by Tourism Toromo
found that on average each defepate
spends $218.43 (LL5) perday in To-
ronta, That's worth about 3334 ¢Ca-
nadiant ot cursent exchange rates.
The study also found penpie who at-
tend @ convention i Torents metarn
1o the city an avsrage of seven Hines
aller their first visit,

Although conventions are weinge
booked eight vears phead of 3
wie o Canado’s Wwee major trae
—Terenio, Montread ang Vaseonver
— the vilies ean't afford w slow their
promutian drives. Besides compet
ing amung themselves, tey bave o
ture canventions from U8, citles like
Ablanta, whose centres dwarf the
et rionh ol Hhin Boedey

TERRG ELGIERTD LE

Metre Toronto Convenlion
Cepte may be the largest i Canadi,
but. according to KPAG, s ranked
tith inal! of North Amerien,

The Las Vegas Convention Conire
rgest in the United States

i
R

warh L2 million sguare fooet.
et in size is the Georgdn Wotld

erys Cenlte in Allante
wp sguane feet, follewvnd by cene
fres s Dablas and Deteait of 351L00G
and SHDADY square feed respectively.

Bur ihe compelilion amang
is o wiiense that even the Diggest
convention cenlres are expanding,

I'ie $tate of Geovgia bas budgeled
3250 pullion (.5 for an expansion
that will add 450000 square feet 6
its rentre by 2001

Landing conventions alse requires
tourisnt and convention represenia-
tives ta offer luerative discounts o
potertinl clerds,
e awaat the business awd are
ting to bentd a hit o get 1.7 said
Shener. "One way 1o da ihat is to o
fer hotel ropm rebates which allow
us to rrmain competitive.”

And the competilion among cilies
can get downrighl culthroat.

‘Customers will . .. say. 'Hey. this
aher city is offering us free rent,
whiat can vou de? "~ said Heoey Mun-
furd, director of marketing al the
Georgia World  Congress  Centre,
notng 4 costs S50 (UB5Y to
Book the faciity.

el | have o say e [ee reni |
aer' e thar for v’
Had caid the infeuse compedition
is neepgsary o jusily the ondlbmii
S L osis o ensrending ven-
fres
“then you'ne i s une
aveas ke edueaiion d
whiich Tive hevst i hand by povern-
ment cuthacks, ad spending it oa
exhibition sites, vou hove 1o justily
that expense,” siid FHall, ~Fo do that,
mest eptvention centres bk fan in
Chnapen [ e e

[

=




: Textured black leather car coat with a

zip-out Thinsutate™ lining. Regularly $495. =7 /.




THE NATIONAL
TRADE CEMNTRE
at
EXHIBITION
FOR IMMEDIATE RELEASE PLACE

Toronto’s National Trade Centre Wins Coveted “EDDI”

TORONTO, Ontario, January 19, 1999 - In today’s business world, exhibitions and
consumer and trade shows are taking on an increasingly important role for businesses of
all sizes. Now, Toronto’s National Trade Centre is leading the way as Canada’s foremost
exhibition facility since receiving national acclaim at the 14" Annual Exhibit Excellence

Awards presented by Exhibit and Dispiay Association ot Canada {EDAC).

The Exhibit Excellence Awards (EDDI Awards) recognize excellence in design for
exhibit builders and designers and the clients they represent. The National Trade Centre
was honored with EDAC’s President's Award of Excellence for exceptional merit in any

tacet of the exhibition industry.

“We chose the National Trade Centre because of its state-ot-the-art exhiB%tion halls. its
distinctive architectural design and its convenient, lakefront location. nght downtown,”
said Mr. Fattori. “The National Trade Centre is attracting increaséng numbers of
exhibitors and visitors alike. We at EDAC are certain that The National Trade Centre
will play a key role in the economic development of Canada and the Greater Toronio

Area as we enter the 21% century.”

This is the very first time in EDAC history that it has chosen to give the President s
Award of Excellence to a facility. The award is usually given to an individual or a
company, but EDAC President Alan Fattori decided the award should go the National

Trade Centre because of its position as one of Canada’s premier trade show facilities.

19

Thie Navienal Trade Cenre, Exhibicion Place, 100 Princes” Blvd, 7 oconine O, Canada W oa B0
Telr (A 26300 Faxs - E6E 1033029 Websre onww ateon i
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“We were thrilled to receive the EDAC’s President’s Award of Excellence.” said John
Setlers. General Manager of the National Trade Centre. “The award not only reinforces
our commitment to the industry, but helps us maintain our focus to ensure the Centre

continues to contribute to the economic development of Canada and the City.”

Owned by the City of Toronto, the National Trade Centre has more than 90.000 square
metres, or one mitlion square feet. of connected usable space making it the largest facility
of its kind in Canada and third largest in North America. The facility includes a 100-seat
presentation theatre, 24 dividable meeting rooms and four halls capable of holding the
world’s largest trade and consumer show.
In addition to offering untimited exhibit configurations and modern day conveniences
such as fibre optics for video conferencing, the Centre’s modern architecture allows
visitors to step back in time. The impressive Heritage Court features the original stone
facade of the Coliseum which. in the early 1900s, was home to exhibitions and
~agricultural fairs. Today. the Coliseum continues to host various exhibits and events and

offers seating for up to 6.200 people.

The National Trade Centre first opened its doors in April 1997. To date, the facility has
hosted more than 200 events, exhibits and trade shows. including the National Home
Show, the International Boat Show, the Israel at 50 anniversary celebration ~A Night to

Remember” and the CFSM/Weld Expo trade show (Canadian Fabricating and Stamp

Machinery).
230-
For more information please contact:
Judith Forrestai . ' Lisa Ross
National Trade Centre Hill and Knowlton

(416) 263-3006 (416} 413-4629

The National Trade Centre, Exhibition Place, 100 Princes BE\"d.. Torento, Oniarie, Canada Mok 3C3
Tel 416) 263-3000 Fax: (416 263-3029 Websie: www.nie.on.ea

AManaged by OQeY/SMG Cunida
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