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XECUTIVE SUMMARY

SIGNIFICANT ACTIVITIES DURING THE MONTH OF MARCH

1999 Sales: 23 Licenses issued
16 New business
7 Renewals

1999 Net Operating Profit: $1,308,440 Net operating profit to March
$1,246,444 Budget to March
105 % Achieved

1999 Rental Income: $2,393,797 Earned to March
' $2,413,467 Budgeted to March

Annual New Business: $1,363,864 Booked to date
- §1,500,000 Budgeted in 1999
91% Acquired to date

MARCH SHOW SUMMARY

Twelve events were held in The National Trade Centre during the month of March,
with the largest being the Toronto Sportsmen's Shows. Despite the Boards of
Education splitting the March Break into two weeks, the Sportsmen's Shows
attendance only dropped by 3%. This dip was only marginal, as compared to other
major attractions reporting substantial attendance drops over the first week of
March Break.

Five new events occurred at The National Trade Centre during March, two
corporate events and one tradeshow and two consumer shows. The O&Y/SMG
Canada Sales & Marketing team is currently working to renew the tradeshow and
the two consumer shows as annual events.

As a result of our professionalism and delivery of service, we received an email letter
from Kubota Canada, who held their National Dealer Meeting in Hall D on March 6,
1999. A copy of that email is attached. '

The contract for the new tradeshow, Reed Exhibition’s, World Jewellery Expo has
now been executed. This high profile, fine jewellery tradeshow is booked for August
1999, Due to the efforts of O&Y/SMG Canada and the CNEA teams, we were able
to extend the calendar of available dates into early August to accommodate this
important tradeshow.

MARCH 1999

3




ARKETING REPORT

MARCH 1992 ACTIVITIES

O&Y/SMG Canada is projecting $1.5 million in new business for fiscal year 1999. March
sales efforts have resulted in the year to date issuance of 23 license agreements with a
breakdown of 16 new business and 7 renewals for existing clients. This month the
marketing staff conducted 8 site inspections for potential clients.

The fourth issue of the National Trade Centre, News & Views newsletter was issued in
March. A portion of this issue was dedicated to new services offered by our facility
including the Concierge Service, Business Centre, the Omnimax billboard and LED signage
in the Galleria. The distribution list for this newsletter includes existing clients, industry
contacts including show managers and meeting planners and local, national and
international media and association contacts. A copy of this newsletter is enclosed.

During the month of March two news releases were issued. These news releases were
faxed to local, national and U.S. print, television and radio media. The first news release
focused on the facility sales revenues for 1998, which exceeded expectations for the year.
The second announced details of the InterMed ‘99 tradeshow, which is scheduled to occur
at The National Trade Centre in June. Copies of these two releases are attached.

Further to a previous mention in our January 1999 report of a taped interview by Fairchild
Television with John Sellers and Laura Purdy, the architecture segment featuring The
National Trade Centre was aired on March 3. Fairchild Television is broadcast on cable
Channel 36.

The Canadian Business Events Guide, a print publication listing shows and events, host
facilities and event planners, launched its web-site in March {currently, the site is still
under construction). The National Trade Centre is featured in the database contacts. This
listing includes an exterior photograph and basic facility information. The web-site address
is www.businesseventsguide.com.

FIRST QUARTER SALES SUMMARY
Our 1999 Annuél New Business revenue target is $1.5 million. The Marketing team has
currently secured twenty-four events totalling over $ 1.3 million of which $277,692 is new

business revenue generated in 1999,

Of the 24 pieces of new business contracted for 1999, 10 are tradeshows, 6 are consumer
shows, 2 are corporate bookings and 6 are special events/film shoots.
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ANNUAL. 1999 NEW BUSINESS BUDGET
Booked in' 1997

Booked in 1998

Booked in 1999

Deemed rental revenue/catered events
Cumulative total

1999 NEW SALES ACTIVITY

$1,500,000
$ 440,000
$ 646,172
$ 277,692

NIL
$1,363,864

$2,000,000
$ 281,755

NIL
$ 281,755

The Marketing Department is currently working with 18 new clients to secure additional
business for 1999. During 1999, we have secured 5 pieces of new contracted business with

projected rental revenue of $277,692.

Defin

Contracted this month

jIAey

“Jewellery World Expo
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1999 NEW SALES ACTIVITY - CONTINUED

i

£

Mercedes

os‘tmoned to 1999

Revive

(1999

Kubota Canada (1999)

Torento Int'l Quarter Horse {1999

Neocon Canada‘(.'li999

1999 RENEWALS OF EXISTING SHOWS

Contracted 2 Total: 36

2000 NEW SALES ACTIVITY

To date, the Marketing Department is currently negotiating with 12 new clients to secure

additional business for 2000.

 Contracted this month
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Canadian Truck Show

PUBLICITY

On February 24, 1999, Danier Leather was on-site utilizing various locations within The
National Trade Centre Galleria for a photo shoot. Enclosed is a copy of photograph from a
flyer enclosed in the March 24, 1999 issue of The Toronto Star.

The March 1999 issue of Communique, the newsletter distributed by CAEM, includes an
article on page 2 regarding presentation of the EDDI award by EDAC to The National Trade
Centre.

On page 73 of the February 1999 issue of Expo Magazine, is a photograph and caption of
Lake Wow from the Toronto International Boat Show, which occurred in January.
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QUEEN ELIZABETH THEATRE

To date, our sales team has secured 3 theatre bookings and conducted 3 site inspections for
potential clients during the month of March.

In March, our sales team continued follow-up calls to corporate and long-term database
contacts from the January and February mailings. The sales effort has resulted in booking
of the theatre for seminar presentations to the Aromatherapy Association.

Live theatre rentals continues to be a difficult sell in the Toronto market. With the demise

of LivEnt, the investment potential in the theatre industry is substantially impeded. We
continue to follow-up with our sales blitz, but have not solidified any solid leads.

MEETINGS/SEMINAR RENTALS

Tentative

LIVE THEATRE RENTALS

A:Contracted this month Total: NIL j
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SVENT SERVICES

EVENT SERVICES MANAGEMENT REPORT FOR MARCH 1999

During the month of March, Event Co-ordinators were involved in the following
events:

Consumer - Trade Corporate/Special/Other

National Bridal Show Publish 99 Certified General
Accountants Exams

National Motorcycle Swap Connected ‘99
Total Health ‘99 Kubota Canada
Toronto International Islamic Prayer Festival
Bicycle Show
Toronto Sportsmen’s Show | Mercedes Benz of Canada
Toronto International Streetbud’s Ball Hockey
Quarter Horse Show :

EVALUATION OF MARCH EVENTS

A snowstorm on March 6, 1999 affected the attendance at both the National Bridal
and Toronto International Bicycle shows.

Connected ‘99 was a rave held in the Automotive Building March 13 & 14. The
event was very successful with near capacity attendance. The event followed the
National Trade Centre protocols for security & medical provision.

The Toronto Quarter Horse Show was held for the first time in the Coliseum and
Horse Palace. The event was very well organized. Food & Beverage provided

" concession stands and a high-end a la carte restaurant. Show Management was very
pleased with the services provided.

Total Health '99 Show was held for the first time at Exhibition Place. The event
experienced increased attendance from the previous venue. Use of the Queen
Elizabeth Theater in conjunction with the exhibit floor was very beneficial.

National. Motorcycle Swap Meet had increased attendance. There was a power
outage affecting the general area including Ontario Place during the move out.
However it did not influence the show’s progress from the building.

The Toronto Sportsmen’s Show featured a demonstration rodeo in the Coliseum in
addition to fishing seminars and retriever trails. The show was off 3% from last
year's record setting attendance. In house electrical services were supplied for this
major event with installation provided efficiently.
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Crime Prevention in Events

The Toronto Police will be setting up a crime prevention booth for exhibitors at
major National Trade Centre events. This was initiated by department staff as a
result of recent thefts from booths at shows.

Canadian Facility Management Conference

The Director of Event Services attended the Canadian Facility Management
Conference from March 4 — 6 in Toronto. This informal group of public venues
(Arenas, Stadiums, Trade/ Consumer Show Facilities) meets once a year to exchange
ideas and address common issues. The group expects to expand participation in the
future to include more participation by facilities like The National Trade Centre.

Customer Service Assurance Program

0&Y SMG Canada is instituting an extensive quality assurance program at The
National Trade Centre. The program involves three distinct areas:

Presentation of a Quality Full Complement of Services

Customer service is addressed to ensure a consistent quality presentation to our
clients. The program also includes the establishment of numerous new on site
SErvices. ‘

Training

Customer service, Occupational Health & Safety, First Aid, Equipment Operation
and Supervisor competency training is being conducted for all Labour Staff.
Management will be working with each of the unions to set training sessions.

In addition The National Trade Centre management and supervisory staff will be
completing numerous courses including:

* customer service
s computer tralning
Workplace Hazardous Materials Information System [WHMIS)

s CPR/ First Aid

s Occupational Health & Safety Certification
e High Reach Equipment Certification
Monitoring

Both staff and our clients monitor the progress of the program through measurable
means. This includes the establishment of quality performance standards for the
delivery of services and written feed back from our clients.
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PERATIONS REPORT

OPERATIONS PHYSICAL PLANT

On Monday, March 22™ a building deficiency meeting was attended by PCL,
Marshall Macklin Monaghan, the RPA Group, The National Trade Centre, and
Exhibition Place personnel to address outstanding and new deficiencies prior to the
expiry date of the Basis Two Year Warranty Period, which is March 31, 1999.

PCL initiated a plan of action on the rectification of all outstanding deficiencies
commencing on Monday, March 23“.

In-house electrical services in the month of March was successfully completed for
the following shows: Publish '99, National Bridal Show, Toronto International
Bicycle Show, Toronto Sportsmen's Show, Total Health '99, Toronto International
Quarter Horse Show, and the National Motorcycle Swap Meet.

TELECOMMUNICATION

Telecommunications is currently in the process of implementing higher speed
Internet access in order to accommodate the increasing demand by our customers.
Asynchronous Digital Subscriber Loop (ADSL} technology will enhance Internet
access within the on grounds fibre optic network by a factor of over 15 times. This
provisioning will bring the facility to the state of the art in terms of Internet access
while at the same time keep access costs at approximately the same level.

Telecommunication is relocating offices to a new location, which should provide for
greater security as well offering more room for expansion of customer service
equipment.

EXHIBITOR SERVICES

The Exhibitor Services Department has integrated many of the items that were
listed on the "Special Electrical Form" into the "Standard Electrical Form".

The installation of Exhibitor Services "Direct Dial" telephone at the Satellite offices
are now operable. Signage will be placed above these telephones to alert exhibitors
to contact the main Exhibitor Services Department when the Satellite offices are
closed.

Sign frames with Plexiglas covers have been installed outside the Satellite offices,
which allow Exhibitor Service to make changes to the Exhibitor Services Order Desk
hours of operation, thus improving customer service to The National Trade Centre
exhibitors.
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FACILITY SERVICES

Installations of the Hall identification signs are now complete. The Galleria
windows are in the process of being cleaned.

Bird control traps have been set up throughout the building and PCO will monitor
the traps on a weekly basis.

Upcoming Training Seminars for staff participation will be scheduled for High
Reach Equipment, CPR, and Occupational Health Safety training.
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INANCIAL REPORT

Net Operating income for the three months ended March 31, 1999 was 1,308,440
compared to a budget of $1,246,444, a favourable variance of $61,996. This does not
include Parking revenues, which is reported by Exhibition Place.

Ancillary income, consisting of commissions from food and beverage, electrical,
telecommunications revenue and interest, was $1,068,801 unfavourable to budget by
($85,912). Food and beverage commission is $605,203 an unfavourable variance of ($12,983}
resulting mainly from reduced attendance levels at The Spring Gift Show and
Computerfest. Gross revenues for Servo Canada at March 31, 1999 were $1,646,000. The
sales are net of the sub-comtractors revenue, which are not inclusive of the revenue
guarantee. The minimum guarantee for sales up to $6,000,000 is $1,050,000. For sales
between $6-7 million dollars, the guarantee is $1,440,000, and in excess of $7,000,000 the
guarantee is $1,820,000.

Electrical income, net of cost to deliver the service, is $325,639, an unfavourable
variance of ($58,691). The unfavourable variance is a result of efficiencies not yet being
fully realized, and the setup for Speedorama not requiring as extensive hook ups as in the
prior year. However electrical income compared to the prior year at March 31, is higher by
$96,750. -

Direct and indirect expenses are favourable to budget by $202,398. While some of the
difference is due to timing of when expenditures are made compared to budget, there have
been operational savings by the efficient scheduling of staff.

Accounts receivable as at March 31, 1999 were$1,094,445, consisting mainly of event
services for the major March events. These are: 1} Southex $92,437.38, paid on April 7; 2)
One of a Kind $70,400; and 3} Sportsmen’s show $60,910. Deposits outstanding for future
events total $114,245. Payments/letters of credit totalling $70,096 were received in April.
The Servo Canada balance is $413,379, of which a payment of $314,407 was received April
21, 1999, A further payment of $6,911.25 was received from the Ontario Quarter Horse
Association, leaving a balance outstanding of $26,226.57, which has been fully reserved. A
review of their financial statements, indicates an inability of the association to pay this
debt, and the recommendation presented to the Board ,is that the Board approve this write-
off. '

During the month of March the Finance department completed final billings and
estimates for 19 shows. Review of show-by-show profitability is done with the Director’s
as part of our ongoing management review.

The detailed financial statement package is included in Appendix “B” of the
Management Report.
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MARCH 1999 FOOD AND BEVERAGE REPORT

BUSINESS ACTIVITY

The month started off with a large catering event for Mercedes Benz. The event held
in Heritage Court was the launch for the new Mercedes S Series model. The
Catering Department supplied several bars including a martini bar and had food
displays featuring items such as Oven Roasted Whole Grouper carved in front of the
guests and Peking Barbecued Beef carved and rolled in oriental pancakes.

Leslie Bradley of the Pinnacle Group said that the catering fulfilled their
expectations for this premier client.

The National Bridal Show suffered low attendance and revenue numbers due to a
snowstorm. Toronto International Bicycle Show however did not see the same drop
in attendance as the Bridal show, although revenues were down slightly. The
Sportsman Show was also below forecasts, likely due to the 2-week March break.
The new Toronto International Quarter Horse Show gave us revenues well above
forecast. The Connected '99 event on March 13" was a success for both show
organizers and The National Trade Centre. Food and beverage revenues were
excellent. These numbers were not in our forecasts.

PERSONNEL

Rocky Mancini was hired as a Junior Sous Chef in early March. Rocky’s main focus
will be to oversee the kitchen for Café Soleil.

CATERING/SALES AND MARKETING

Catering Sales were just below forecast due to a drop in numbers from the original
projections. In comparison with last year, we had no large events that could
compare with ATT/Newcourt. As well, the Canadian Home and Hardware
Association did not have as much catering during their show as in 1998.

CHRISTMAS MARKET

As reported in February’s Marketing Report, solicitation of holiday business
continues. Many of the larger downtown parties such as Deloitte and Touche (2,400
people), KPMG {2,000 people], Clearnet {2,300 people), Ernst & Young {2,000 people),
ATI Technologies (1,500 peoplel, State Street Trust Company (700 people) and
Southam (800 people) have all booked at the Metro Toronto Convention Centre.

MARCH 1999



The main concerns continue to be high cost of putting on a party at The National
Trade Centre |{Hall D) and the lack of immediate (walking distance| hotel
guestrooms. A report is presently being prepared on improvements needed to help
us capture some of these events.

NEW BUSINESS

DEFINITE

Group Date Function # People Location

Water September 21/99 | Meeting/Lunch | 80 Fountain

Environment

Association of

Ontario

TENTATIVE

Group Date Function # People Location

Fido April 26/99 Reception/ 500 Heritage
Dinner

Participative April 27, 28, | Seminar 100 Fountain

Designs 29/99

Communique June 7/99 Dinner 600 Heritage

Zurich Canada Tune 18/99 ' Dinner/Dance | 800 Heritage

MARCH 1999 15




ETWORK INTERNATIONAL

ACTIVITY FOR THE MONTH OF MARCH

Network International staff prepared a revised $50,000 sponsorship proposal for the
TD Bank that consisted of Advertising sign exposure and providing ATM service at
The National Trade Centre. The new proposal was declined. Exhibition Place will be
preparing a new revised Exhibition Place/National Trade Centre/CNE sponsorship
proposal for the Royal Bank. Network provided Exhibition Place with signage, ATM
service and smart card opportunities.

Contacted 15 restaurants for Advertising on the Information Board Display. Ruth
Chris Steakhouse, The Royal Ontario Museum and Il Fornello expressed interest.
CN Tower, Harbourfront Centre, East End Taxi, Alice Fazooli’s, Al Frisco’s, Soul Of
The Vine and Holiday Inn on King have reserved Advertising panels. Net Sales to
the Board are currently at $10,000, for one year, and there are 9 additional
Advertising panels available.

Prepared a revised $75,000 sponsorship proposal for cellular phones, that will
include rental phones in the Business Centre. The National Trade Centre is still
utilizing the demonstration phones from Cantel AT&T. Cantel, Bell, Fido and
Clearnet all showed an interest in the previous sponsorship proposal.

Atlas Wine Merchants have declined the agreement for Advertising. Although Atlas
agreed to a Preferred Supplier agreement in March 98’, the “Advertising only”
agreement was not drafted until Oct 98’. Lorenzo Caprilli at Atlas acknowledged
that there was a business relationship, in the last year, and is discussing a one year
Marketing fee of $5,000 with the Atlas Marketing department.

txhibition Place and Network are preparing an “Official Paint Supplier” RFP in the
same format as the janitorial supplies RFP. Anticipated issue date, May 99

Ongoing discussions are being held with the following:
Information Board candidates - Restaurants, Tourist Attractions, Limousine
Services, Automotive manufacturers, John Deere, Black & Decker and Rubbermaid.

YEAR TO-DATE

The Advertising sales revenue budget for 1999 is $475,860. Confirmed advertising
sales for this year are $222,332, consisting of the Molson Breweries, Holiday Inn On
King, Nestle Canada Inc., Coca-Cola Bottling Ltd., Business Depot Ltd., National
Post, Mr. Chemical and Maple Leaf Foodservice agreements.
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THE MATIONAL
TRADE CEMTRE
at

EXHIBITION
PLACE

CHAIRMAN'S
MESSAGE

By City of Toronto Councillor
Joe Pantalone, and Chafrman
of the Board of Governors of
Exkibition Place.

I am proud to announce that The
Natienal Trade Centre has been
awarded the prestigious President’s
Award of Excellence by the Exhibit
and Display Association of Canada.
This 1s the very first time in EDAC's
history that it has chosen to give the
President’s award to a facility. The
honour is usually awarded to an in-
dividual or company, but was pre-
sented to The National Trade Centre
because of its position as one of
Canada’s leading tradeshow facili-
ties. “We chose the National Trade
Centre because of its state-of-the-art

The prestigious EDAC Award was presented to
His Honour Mayer Mel Lastman at the City of
Torento Council Chambers.

Pictured {left to right} Mayer Mel Lastman, Dianne Young, Acting
General Manager of Exhibiton Place, Alan Fatior, Jehn W, Setlers,
General Manager of The NTC and Counciilar Joe Pantalone.

THE MATIOMAL
TRADE CENTRE

exhibit halls, its distinctive archi-
tectural design and its convenient,
lakefront location, right downtown,”
soid Mr. Alan Fattori, President of
EDAGQ. “The NTC is attracting in-
creasing nurbers of exhibitors and
visitors alike. We at EDAC are cer-
tainthat The NTCwill play a kev role
in the economic development of
Canada and of the GTA as we enter
the 21st century,” he stated. Mr
Fattori and I presented the award to
Mayor Mel Lastman at City
Council’s last meeting of 1998.

Furthermore, in 1998, City Council
approved the proposal to fund a TTC
streetcar line from the Queen's
Quay/Spadina loop to Bathurst, thus
making it possible for direct street-
car service from Union Station to
Exhibition Place by the summer or
the year 2000, In addition. City of
Toronto Council voted to extend the
Exhibition Place GO Station tunnel
to the north, thereby providing an-
other access point into the grounds.
This tunnel will be completed by
April 1999, Both of these transit ex-
tensions will serve to enhance The
National Trade Cerntre’s convenient
downtown location to residents and
clients alike.

These significant ackievements con-
tinue to add to the high level of qual-
ity service that we provide, I look
forward to another exciting year of
growth and development in 1999 at
The Nariocnal Trade Centre and
Exhibition Place,

APPENDIX «aA”

Tradeshow Talk: NTC Welcomes New Clients;
In The Spotlight with The Great Canadian Trucking Show

MEW GALLERIA
SIGNAGE

The Naricnal Trade Centre recently
installed 12 new interior LED signs
aleng the full length of the Calleria
lobby. Designed to assist trade and
consumer show delegates and atten-
dees with wayfinding, the signs are
suspended [rom the ceiling, marking
each exhibit hall entry.

Programmed through vour Event
Coordinator, the signs will post the
names of the shows, designated ticket
or registration areas, time and date in-
formartion and other directional infor-
mation vital to the public/delegates.

We are pleased to introduce these
signs as another initiatdve undertak-
en bv The National Trade Centre to
maintain our state-of-the art stan-
dards in communication and promo-
tional services available to assist our
clients, exhibitors and the public.




The NTC Introduces
Concierge Service

We are pleased to report that The
National Trade Centre Concierge
Service was successiully launched
during the Christmas One of a Kind
Craft Show and Sale 1998. This ser-
vice is operated by Toronto Tours, a
loczl company specializing in
tourism and concierge services to the
hospitality industry. Five staff mem-
bers of Toronto Tours have been
trained and assigned to The National
Trade Centre project. The Concierge
Desk location|s) and hours of opera-
tion will be determined in conjunc-
tion with ongoing events at The
National Trade Centre. The
Concierge staff will provide services
such as NTC event information and
show listings, restaurant reserva-
tions, theatre, attraction and city tour
tickets, hotel and airline reservations
and taxi and car rental services.

This is another enhancement imple-
mented by The National Trade
Centre in our ongoing efforts to pro-
vide the best quality of service pos-
sible to cur clients, exhibitors and
the public.

The National Trade Centre
Business Centre

The National Trade Centre opened its
new Business Cenrre for
CFSM/Weld Expo Trade Show in
QOctober, 1998. The Business Centre
-is located next to the Event Services
Office in the Galleria cutside Hall B
and is offered as an added service to
clients, exhibitors and visitors at The

the.

National Trade Cenire. A few of the
services offered at this time include
secretarial, computer and e-mail,
photocopying, fax and courier and
message centre service needs. We also
stock an assortment of office and con-
venience products, and daily local
newspapers. The Business Centre
hours of operation will be determined
in conjunction with the ongoing
events 2t The National Trade Centre.

Omnimax Billboard

The Omnimax sign that can be seen
from the Gardiner Expressway and
throughout the grounds of Exhibition
Place is receiving rave reviews from
show producers, exhibitors and at-
tendees alike. In order to provide the
required information for input into
this sign, our Marketing Department
will be sending a listing confirmation
approximately one month before
your show. May we ask that you re-
view the information for accuracy
and return the forms with any
changes, or with your sign off for ap-
proval. Additional advertising time is
available to clients of The National
Trade Centre. Flease contact the
Marketing Department at 416-263-
3026 for rates.

Event Service Coordinators
Gain Experience

In late November and early
December of 1998, Event Services
Co-ordinzrors David Lyew and Jim
MacGregor were sent to the Miami
Beach Convention Centre {an SMG
facility) to oversee and participate in
the co-ordination of the American

Saciety of Hematology Trade Event,
which occupied the entire facility.

Itis always valuable to allow our staff
to be exposed 0 other facilities and
events. These types of experiences
will enrich our team and in turn, the
clients of The National Trade Centre.

Finance Department

Just 2 friendly reminder to all of our
clients to please send us vour insur-
ance certificates 45 days before your
move-in date. We ask that you pro-
vide a minimum of $5,000,000 and
include the additional named in-
sureds as The National Trade
Centre; Board of Governors of
Exhibirion Place; City of Toronto &
O&Y/SMG Canada, their directors,
officers & employees. You may fax
us a copy of the certificate and send
the original by mail.

If you are having a special event that
may involve athletic or sports partic-
ipation, aizcraft or hot air balloans,
automobiles, motorcycles, water-
craft, fireworks, lasers, pyrotechnics
or live performances, please keep us
informed, as & technical rider or ad-
ditional insurance might be required.

NTC Staff Appointments

We are pleased to intreduce Judith
Forrestal, Executive Assistant.

Judith brings administrative, man-
agement 4nd communications ex-
pertise to our administrative staff,
from her experiences in the interna-
tional private sector, the Canadian
Bar Association (Ontaric) and the
City of Toronto Council.




7hen The National Trade
Centre opened its doors

% W nearly 2 years ago, there
were 38 events. For those 38 long-
standing clients of Exhibition Place,
the opening of The National Trade
Centre meant new possibilities for
the tradeshow iIndustry. For
O&Y/SMG Canada and the City of
Toronto, the opening of the NTC
meant new opportunities for private-
Iy managing Canada’s premier trade
and consumer show facility. In 1999
under the management of O&Y/SMG
Canada, The Nartional Trade Centre
will host over 75 tradeshows, con-
sumer shows and events.

Who is Oe?Y/SMG Canadal

Created in response to Canada’s de-
mand for professionally managed
public assembly facilities,
O&Y/SMG Canada s a parmership
between O&Y Properties of Toronto
and SMG of Philadelphia. O&Y
Properties is a publicly held owner
and manager of commercial real es-
tate properties. [ts real estate services
division, O&Y Enterprise has a

Canadian portfolio of office, retail, in-
dustrial and residential properties to-
talling over 75 million square feet.
SMG manages 64 first-class facilities
including convention centres, arenas,
stadiums and theatres in the United
States. O&Y/SMG Canada brings to-
gether a diversity of skiils from both
parent companies to the Canadian
marketplace.

The Value of Private Management
Q&Y/SMG Canada plays a major
role in the growing trend in private
management of public f{acilites.
Our clients retain ownership, and
set the venue's mission. The
Manager implements the policies,
utilizing our proven systems and
procedures to maximize efficiency
and increase profits,

As Manager of The NTC, O&Y/SMG
Canada is responsive to the require-
ments of our tradeshow and event
producers, operating with a concern
for public purpose and community
interest, while maintaining high
standards of ethical, operational and
fiscal respornsibility.

The Benefits to the NTC

Our clients, the tradeshow and event
producers, benefit from the fact that
we operate the facilities as private
sector managers. We actively support
our clients through the introduction
of new programs such as Service Stars
Training, Fconomic Impact Studies,
Concierge and Business Service
Centres, and Y2K compliance pro-
grams to ensure seamless fzcility op-
erations into the year 2000.

We achieve peak performance for our
awters by improving operational ef-
ficiency and fiscal accountability,
while maximizing event bookings
and repeat business. Not cnly do we
improve operational efficiencies and
optimize revenue gpportunities, we
also enhance overall satisfaction for
both facility owners and users.

The heart of cur business is the faith
our clients have in us. Qur success is
built on the partnerships we develop
with them. The management team of
O&Y/SMG Canada looks forward to
servicing our clients and owners into
the new millenium.

Bv John W. Sellers, General Manager

The Canadian Hardware and Home Improvemsnt Shaw was
hetd on February 7-9, 1858 in The National Trade Cantre. This
year's show {eatured over BE0 exhibiting companies (12 in-
ternationai) and 1,545 booths.

Casey House held its 10" annivarsary gala in Heritage Court
an November 28, 1998. The banquet for 1,300 guests, catered
fry The National Trade Centre’s fond and heverage deparment,
received Tave reviews.

The Natignal Trade Centre is praud to have been chosen by
Reed Exnibitions inc. as he new hame for their CFSM/Weld
Expo. This presugious trade show was attended by over
12,008 celegates.

= News Viewy
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Fourth Quarter Shows End Year on High Note in Net Square Feet

Tradeshows held during the Fourth
Quarter of 1998 grew at rates that
completed a vear of mild expansion,
according to Tradeshow Week’s
Quarterly Report of Tradeshow
Statistics. Tradeshows held from
October to December grew 6.1% in
net square feet of paid exhibit space,
3.7% in the number of exhibiting
companies, and 1.8% in professional
attendance. It was the third straight

quarter in which tradeshows grew
less than 2% in attendance. But
tradeshows improved in all three
measures of growth over Third
Quarter rates. Show managers identi-
fied two main influences on Fourth
Quarter growth: the continued use of
the Internet and the importance of
early marketing.

Infortnation taken from February 1, 1999 issue
of Tradeshow Week.
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Tradeshow Week's Quartecly Report of Tradeshew Statistics - Average Growth of Tradeshows

amcea Met Square Feet
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EJGOO Slices of pizza
40,000 hamburgers
32,00 mu‘rﬁns

_,fnud nutfets We testad 12 dlffer-
“ent hot dug huns. ihen created;
“What we thought wuuld be the'
“very hest bun.

CRAB CAKES

Crabmeat

Bread Crumbs
{for best results, do not use crusts of bread)

Mayonnaise
Dijon Mustard
Green Qnions {chopped) 2 stalks

1 pound {well picked)
250 grams

100 mi
30 ml

Bell Pepper (chopped)  1/2 pepper
Minced Garlic 4 cloves
Grated Parmesan 90 mi

All Purpose Four 150 grams

Salt, Pepper, Garlic Powder, Cayenne, Onion
Powder, Paprika to taste.
Method

Combine all ingredients and form into patties. Fan
fry for approx. 2 minutes on each side. Drain on

paper towel. Serve with your favourite sauce.

&9 9800609009 60ee00a8

Danier Leather
Jan. 5-6, 1999, Photo Shcot

‘93 Chrysler Neon Drive Event
February 8-17, 1999, Corporate
Trade Event

Ministry of Agriculture
February 15, 1899, Private meeting

Kubota Canada Meeting
February 27, 1999, Private
Corporate Trade Show

Publish 39
March 1-4, 1889, Trade Show

Total Heaith Show
March 19-21, 1999, Cansumer Show

Toranto International Quarter
Horse Show
March 23-28 1998, Cansumer Show

Toronto Stampede Days
April 23-25, 1999, Consumer Show

Gt Goodwrench Tech Rally
May 1, 1999, Corporate Trade Event

Intermed "99
June 21-23, 1998, Trade Show

World Jewellery Expo
August 8-19, 1999, Trade Show

Canadian Sporting Goods Assoc.
September 23-26, 1999, Trade Show

HDEX/NeaCon Canada
September 23-24, 1988, Trade Show

Canadian Machine Tool Show 1389
Qctober 18-21, 1998, Trade Show

Internationai Area Rug Expo
November 4-7, 1898, Trade Show

The Great Canadian Trucling Show
September 14-18, 2000, Trade Show




MARE OF EVENT

Toronto International Boat Show
Islamic Prayer Festival

ietro Home Show 1999
Speedorama ‘39

Revive: A Healthy Lifestyle

Canadian Hardware & Home
Improvement Show

Chrysler "99 Neon Drive Event
CaomputerFest 89 Mac Expo
Psychies, Mystics & Seers Fair
Ministry of Agricuiture Meeting
The British Isles Show

Toronte Spring Gift Show
Shoppers Drug Mart Trade Show
Private meeting - Product Launch
Publish '23

Mercedes Benz of Canada

National Bridal Show

Toronts International Bicycle Show March §-7

Toronte Sportsmen’s Shaw
Totai Health Show

Taronto International *
Quarter Horse Show

Nationai Motorcycle Swap Mest
Isiamic Prayer Festival
One of a Kind Spring Craft Show

Greater Torcnto
Hamehuilders’ Association

National Home Show 1999
Greater Torente Stamp Show
Travel and Leisure Show

Toronte Stampede Days

DATE TYPE
Jan. 16-24  Consumer Show
Jan. 18 or18 Meeting
Jan. 28-31 Consumer Show
Jan.28-31  Consumer Show
Fah. 5-7 Consumer Show
Feb.7-9 Trade Show
Feb. 8-17 Trade Show
Feb.12-14  Consumer Show
Feb.12-14  Consumar Show
Feb. 15 Private Meeting
Feb. 19-21 Consumer Show
Feb. 21-24 Trade Show
Feb. 22 Private Corporate
Feb. 27 Private meeting
Mar, 1-4 Trade Show

Mar. 4 Corporate Trade Show
Mar. 5-7 Consumer Show
Consumer Show

Mar. 12-21

Consumer Shaw
Mar, 19-21 Consumer Show
Mar. 23-28  Consumer Show
Mar,27-28  Consumer Show
Mar. 28 Meeting

Mar. 31-Apr. 4 Consumer Show

Apr.7 Meeting
Apr. 3-18 Consumer Show
Apr. 8-11 Consumer Show
Apr. 22-25 Consumer Show
Apr.23-25  Consumer Show

Toroento Fail Home Show

NAME OF EVENT

Canadian Natienal Marsviile
The 0id Clothing Show and Sale
The Good Food Festival

Creative Sewing, Graft and
Needlework Festival

GM Goodwrench Tech Raily
Can Clean

Toraute International Health
and Beauty Show

People in Motion

intermed "33

CHIN Pienic

Moisan Indy & Motarfest

The Teronto Gift Show

Warld Jewellery Expo

1998 Canadian Nationai Exhibition
Canadian Tire Product Parade
HDEX/NeoCon Canada

Canadian Sporting Goods
Assaciation

‘iBSB Toronto Ski and
Snewhbaard Show

Greater Toronto Stamp Show
Canadian Machine Tool Show 1839
Toronte Hadassah WIZ0 Bazaar

Creative Sewing and
Needlework Festival

International Area Rug Expo
Royal Agricultural Winter Fair

Oue of a Kind Christmas Craft
Show and Sale

DATE TYPE
April 24 Special Event-Private
Apr. 28 Consumer Show

Apr. 30-May 2 Consumer Show

Apr. 30-May 2 Cansumer Show
May 1 Private Corporate

May 5-6 Trade Show

May 14-16 Trade & Consumer

June 4-5 Consumer Show
June 21-23 Trade Show
July 1-4 Special Event
July 16-18 Special Event
July 25-28 Trade Show
Aug. 8-10 Trade Show

Aug. 20-3ept. 6 Special Event

Sept 12-13  Corporate Trade
Sept. 23-24 Trade Show
Saept. 23-26 Trade Show

_ Sept. 30-0ct 3Consumer Show

Jet 14-17 Consumer Show
Qe 15-17 Consumer Show
Oet 18-21 Trade Show
Qct. 27 Consumet/Sale
Jct. 28-31 Coﬁsumer Show
Nov. 4-7 Trade Show
Nov. 4-13 Consumer Show

Nov. 25-Dec. 8 Caonsumer Show

Only contracted events will appear an this Ksting. AH events and details listed were valid af time of princing, £ & OF,
Avaiable dutes are sulject fo change - updates will appear in subsequent issues of News&iews.




The National Trade Centre is honoured and very excited to have been selected by The Ontario Trucking Association
as the site for their new trade show, “The Great Canadian Trucking Show”. It is anticipated that this trade show will
be the biggest show of its kind when it opens its doors September 14-16, 2000, It is Canada’s new, national truck show
produced BY the industry FOR the industry and is produced by The Ontario Trucking Association in association with
the Canadian Trucking Alliance, a winning team supported by the major Original Equipment Manufacturers (O.EM.'s).

The Ontario Trucking Association is a world-recognized, high-profile trade association with about 1,000 member
companies. The OTA is Canada’s largest provincial trucking association, located in the heart of one of the largest
trucking marketplaces in the world. We spoke with Barbara Cole, Show Manager, from The Ontario Trucking

Association about this exciting show.

Q How did this new show, The Great
Canadian Trucking Shaow, evolve!?

A We have been aware for sometime
that Canada’s trucking industry
was looking for an alternative show
with a professional environment in
which to meet and network with
industry members, artend a host of
business-related seminars and
make purchases. With the Ontario
Trucking Association managing
The Great Canadian Trucking
Show, theseneeds willbe fully met.

'In addition, the industry will at
long last have a trucking show that
it can call its own.

G What features in particular con-
vinced The Ontario. Trucking
Association to hold The Great
Canadian Trucking Show at The
National Trade Centre!?

A Asshowplannersforthe O.T.A., we
had already toured the facility and
discussed our requirements with
The NTC Marketing Department
and we knew that it was definitely
the location in which we wanted to
hold cur show. We recognized that
The National Trade Centre is a su-
perior and much larger state-of-the-
art facility than others in which
gimilar shows were held, with
ample indoor and outdoor parking,
in addition tc its many other posi-
tive features. Accordingly, with the
assistance of The NTC Food and

Beverage Department, we organized
a “meet and greet” dinner for the
C.E.Q.'s and senior representatives
of twenty-five of our larger CE.M.
exhibitors for January 14, 1999
Throughout the evening, The NTC
staff provided guided tours through
the facility and answered the guests’
questions, with the result that by
evening’s end, everyone waspleased
with the venue selection. In partic-
ular, cur exhibizors are impressed
with the drive-on access to the ex-
hibit floors through the 307 loading
doors, as well as the interior ceiling
height that will make the installa-
tion of their exhibits and large
squipment so much easier. The fact
that a show of this magnitude will
be held ir halls 2l under one roof
was 2 favourite with the exhibirors
as well.

Q Speaking of show size, we undez-

stand that The Great Canadian
Trucking Show will cover over
400,000 square feet of continuous
exhibitspacein The National Trade
Centre. How many exhibitors will
your show include in and what sec-
tors of the trucking industry will
your exhibitors represent?

A We anticipate that there will be over

500 exhibitors prepared to greet
more than 30,000 qualified industry
buyers at The Great Canadian
Trucking Show. Flest owners,

owner-operators, company truck
and trailer purchasing agents, after-
market parts purchasers, materials
handling purchasing agents, parts
distributors, mechanics and fleet
maintenance managers are just a
few of the industries interested in
attending this show. A brief sum-
mary of our exhibitors’ representa-
tives will include companies that
manufacture, sell or service trucks,
trailers, heavy duty parts, engine
and power train COMPONents, com-
purer-based business solutions, ser-
vice shop equipment and supplies,
tires, fuels, or accessories.

© Whar sort of special events will The

Great Canadian Trucking Show be of-
fering during their show, in addition
to the exciting exhibits and displays?

An addition to exciting and unique

exhibits and displays, there will be
seminars, award presentations and
great entertainment. The Great
Canadian Trucking Show will bean
exciting, unique showcase for in-
dustry buyers eager to experience
the latest developments and new
products and services on the mar-
ker. In addition, the educational
component will be a major visitor
drawing card, as the OTA has the
experience necessary to produce a
seminar programme that will
round out the show experience for
every artendee.

Barbara, thank you for taking the time to speak with us regarding this exciting new trade show. The National Trade Centre
is looking forward vo welcoming The Ontario Trucking Association’s members and exhibitors to g facility in the year 2000.

B Elewsdiiews
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FOR IMMEDIATE RELEASE

THE NATIONAL TRADE CENTRE

EXCEEDS SALES EXPECTATIONS FOR 1998 GROSSING AT OVER 15 MILLION
FOR THE YEAR

(Toronto, Ontario, Canada) March 15, 1999...Almost two years later, The National Trade Centre at
Exhibition Place, Canada’s newest and largest, one mﬂlionrsquare foot, state-of-the-art Trade Show
Facility has successfully exceeded its sales ‘expectations for 1998. Revenues for 1998 showed a
substantial growth by 35%, grossing at a total of over $15 million. Under the management.of O&Y/SMG
Canada, the facility has generated more than $2.2 million in new rental business with a 10% growth in

existing client revenues.

Centre officials claim, “The National Trade Centre has been well received within the Canadian and U.S5.
markets. Show Managers and Event Planners are discovering the many benefits, the uniqueness of the
space, and the high tech nature of the facility.” Chairman of the Board of Governors of Exhibition Place,
and City of Toronto Councillor Joe Pantalone adds, “the process has zlready begun. The National Trade
Centre has kickstarted the regional economy, spinning off millions of dollars worth of revenue into the
¢city’s trade economy.”

~more -

The National Trade Centre, Exhibition Place, 100 Princes’ Blvd,, Toronto, Ontario, Canada M6K 3C3
Tel: [416) 263-3000 Fax: {416) 263-3029 Website: www ntc.on.ca

Muanaged by Qa)¥/SMG Cunaeda



Since the official opening launch on April 3, 1997, The National Trade Centre has captivated significant
interest from the business community. In 1998, The National Trade Centre secured 76 events, thirty-six
(36) existing client renewals with a 10% growth ovef 1997, and new business increased to forty (40) new
events secured in 1998 (up from 24 events in 1997). In addition, seventeen (17) new events were booked

in 1998 for future years.

Upcoming in the roster of new business to the National Trade Centre during 1999 include: /nferMed '99 a
North American tradeshow showcasing health care ﬁrofessionals in the medical industry; the largest
machine tool show in North America, The Canadian Machine Tool Show,; World Jewellery Expo,
Canada’s premier fine jewellery event; [IDEX/Neocon Canada slated to attract thousands of design
professionals to a showcase of all commercial interior finishing products and services; and the Canadian
Sporting Goods Association trade show. In the year 2000, The National Trade Centre will be proud hosts
to the 2000 NHL FANiasy as part of the NHL All Star Weekend; and Canada’s newest, largest National

truck show, The Great Canadian Trucking Show.

The Nation.al Trade Centre is owned by The City of Toronto and managed by O&Y/SMG Canada, a
partnership between O&Y Properties Inc. of Toronto and SMG of Philadelphia offering facility
management services fo convention and trade centres across Canada., O&Y Properties Inc. 13 a publicly
held owner (4.1 million square feet) and manager (25 million square feet) of commercial space across
Canada. SMG is the leader in the United States in the management of public facilities operating a total of

64 convention and trade centres, arenas, stadiums and theatres.

230 -
Contact: Ms. Laura Purdy
Title: Director of Marketing
Phone No.: (416) 263-3020
Fax: (416) 263-3029

The National Trade Centre, Exhibition Place, 100 Princes’ Blvd., Toronto, Ontario, Canada M6K 3C3
Tel: [416) 263-3000 Fax: [416] 263-3029 Website: www.ntc.on.ca

Managed by O&dY/SMG Cﬂnfzda
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THE NATIONAL TRADE CENTRE

To Host InterMed *99--
North America’s First International Medical
and Healthcare Exhibition

(Toronte, Ontaric Canada) March 29, 1999 ... The National Trade Centre, Canada’s largest and North
America’s third largest tradeshow facility with over one million square feet of exhibition space, will play
host to InterMed '99 on June 21-23, 1999, InterMed *99 will be a first exhibition of its calibre and a
much anticipated trade show on North American soil for the international medical and bealthcare

industry,

InterMed *99 “will foster a professional platform for manufacturers, suppliers, practitiorers, distributors,
hospital administrators and healthcare experts, all under one roof. It will offer an opportunity to meet and
discuss the latest international innovations in the world of medicine,” says Mark Palmer, President and

Show Organizer, MPE Events Inc.

“The event is earmarked as a new chapter for future bookings targeting the international tradeshow
market at The National Trade Centre,” said Arlene Campbell, Interim General Manager of the facility.
The National Trade Centre’s high-tech capabilities are a natural fit for the upscale nature of InterMed "99.
InterMed 99 is expected to hoﬁse over 700 exhibitors (representing to date 23 -countries) along with 8
governments showcased with International Pavilion areas (U.S.A., United Kingdom, Germany, Australia,
Europe and Scandinavia.j and an expected attendance of up to 15,000 delegates from around the world.
The U.K. Program at InterMed *99 will be officiaily launched by U.K.’s Minister of State for Trade, Mr.

Brian Wilson.

= more ~

The National Trade Centre, Exhibition Place, 100 Princes’ Blvd,, Toronte, Ontario, Canada M6K 3C3
Tel: [416) 263-3000 Fax: (416} 263-3029 Website: www ntc.on.ca

Managed by O&0Y/SMG Canada



-2-
InterMed *99 will be a world class event with quality exhibits and canference programs spanning all
aspects of the medical industry. The educational forums will be designed for beth exhibitors and
delegates and presented by key speakers of international stature and recognition. Beneficial to all
participants, InterMed 99 will feature a Matchmaker Program designed for exhibitors to promote their
products to pre-regié.tered visitors. An International Business Centre will be operated by Schillinger
Consultants. Schillinger’s Business Centre, a successful and established feature of European Medical
Exhibitions such as Medica, (the world’s largest medical trade event), will offer a “Contacts for
Contracts” service. This service will provide InterMed *99 visitors and exhibitors with business contacts

from all over the world that are either “offering,” or “requesting” medical products/services.

“Hosted by the largest, high-tech facility in Canada, InterMed ’99 is a landmark event for The National
Trade Centre, the City of Toronto and the country as a whole,” adds Campbell of The National Trade
. Centre. “It is an event with significant future economic impact.” InterMed *99 will host a number of
social, spousal and travel programs offering delegates the flexibility of travelling with family and
enjoying the vibrant, arhitectural, cultural and culinary delights of Toronto and the surrounding Canadian

outdoors.

A welcome addition to the world’s fairs and exhibitions, The National Trade Centre at Exhibition Place
represents a symbol of confidence to the economic infrastructure and future of the City of Toronto.
Boasting an underground facility for 1,300 vehicles (in addition to another 7,900 above-ground parking
spaces), special provisions for the physically challenged, The National Trade Centre is served by all
major highways, over 32,000 guest rooms, Toronto’s Pearson International Airport (just 15 minutes

away) and direct access to the grounds by Toronto’s major public transportation systems.

The National Trade Centre is owned by the City of Toronto and managed by O&Y/SMG Canada.
O&Y/ SMG Canada, is a partnership between O & Y Properties Inc. of Toronto and SMG of Philadelphia
offering facility management services to convention and irade centres across Canada. O&Y Properties
Inc. is a publicly held owner (4.1 million square feet) and manages 25 million square feet of commercial
~ space across Canada. SMG is the leader in the United States in the management of public facilities

operating a total of 64 convention and trade centres, arenas, stadiums and theatres.

Contact page follows ...

The National Trade Centre, Exhibition Place, 100 Princes’ Blvd., Toronto, Ontario, Canada MSK 3C3
Tel: (416} 263-3000 Fax: {416) 263-3029 Website: wwi.nc.on.ca

Managed by O Y/SMG Canada




The National Trade Centre Contact: InterMed °99 Contact:

Laura Purdy Mark Palmer

Director of Marketing President

The National Trade Centre MPE Events Inc. '

Tel.: (416) 263-3020 Tel: (514) 731-1015; Toll Free: 1-888-773-0332
Fax: (410) 263-3029 Fax: (514) 731-1645

E-Mail Address: lpurdyv@mte.on.ca Email Address: mpalmer@mpe.ca

Website: www.mpe.ca/intermed/

The Narional Trade Centre, Exhibition Place, 100 Princes’ Blvd,, Toronto, Ontarto, Canada M6K 3C3
Tel: (416) 263-3000 Fax: (416) 263-3029 Wehsite: www.nic.on.ca

Managed by O@Y/SMG Canady
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New Board leads CAEM into the next century

new Board of

Directors, led by a
veteran Executive
Commiittee, was elected
at the CAEM Annual
General Meeting on
Fehruary 24®.

The Executive
Committee includes
Jennifer Sickinger,
CD.E. of Reed
Exhibition Companies.-
who serves as President
of CAEM; First Vice
President Megan Parry of
WineXpo Productions;
Secretary Tim Kennedy
of Canadian National

Sportsmen’s Shows; and
Past President Elizabeth
McCullough, C.D.E. of
the Canadian Institute of
Plumbing and Heating.
Rena Menzies of GES
CANADA continues to
serve as Second Vice
President and Associate
Memberrepresentative
on the Executive
Committee. Joining the
Executive as Treasurer is
Karen Wood of the
Canadian Gift and
Tableware Association.
Continuing as
Exposition Member

9 CAEM CONEREACE o JE 5 -

199972000 CAEM Board of Directors - Front row L to
R: Rena Menzies, Bruce Richards, Jennifer Sickinger,

. C.D.E., Megan Parry, Elizabeth McCullough, C.D.E.
: Back row L to R: Paul Urben, Michael Prescott, Sonia
Moffatt, Karen Wood, Lee Baker, Dan Joyce, Carol

! Ann Burrell. Absent: Fred Cox Jr., Jeff Gay, Ross
Horton, Sharon Jenkins, Tim Kennedy, Mary Nichols,
Bob Poldon and Anita Schachter.

Directors are
Lee Baker of
Contact
Exposition
Management,
Fred Cox Ir. of
National Event
Management Sharon
Tenkins of Jenkins Show
Production, Dan Joyce of
Pro-She, Mary Nichols of
Creative Show
Productions and Bob
Poldon of Solutions
Network. Bruce
Richards of Show &
Exhibitions Magazine
and Paul Urben of Lange
Transportationand
Storage continue o serve
as Associate Member
Directors. Jeff Gay of
The National Trade
Centre and Michael
Prescott of the

International Centre
continue to serve as the
facility representatives on
the Board.

Joining the Board
as Exposition Member
Directors are Ross
Horton and Anita
Schachter, both of
Southex Exhibitions.
Sonia Moffatt of Freeman
Decorating also serves on
the Board as a new
Associate Member
Director.

inmnside

'NTC “wins EDDDI

8 993] y
Annual Report........ 10
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Direct mail errors

continued from page 3
should show through the address window of the enve-
lope. Facing the back flap should be the most important
headline on any one component, be it brochure, letter, or
whatever. Sincé part of your audience opens envelopes
from the front and part from the rear, this technique
gives you major impact for both groups.
Falling in fove with your logo
Sure, you have a dandy logo. But don’t display it so
prominently or so importantly that a prospect feels he
won’t get the key product or service information he needs
because you're mainly concerned with tooting your horn.
Mailing too little
If a prospect is worth mailing to once, he and all those
like him are worth mailing to several times. He may just
need another exposure to your message to conviace him
to respond. ] have some percentages you can use when
computing expectations for repeat mailings, based on
tests throughout Nosth America, and I 11 fax them to you
- Free! — if you request them by fax or e-mail. '

EDAC awards NTC ,__,
Coveted ED DE Rene Gnam was a speaker at the 1998 CAEM Conference in

Halifax. He is a creator of campaigns and sales strategies,

e National Trade Centre was presented with the and a leading direct marketing consultant who develops
President’s Award of Excellence by the Exhibit and databases, sets marketing plans, writes copy and designs
Display Association of Canada (EDAC) at the 14th many top-pulling mailings and ads for business, consumer

Annual Exhibit Excellence (EDDI) Awards. The Eddie @ professional audiences.

Awards recognize excellence in exhibit desi dthe
Tecogmize elle & itdesignan Rene Gnam can be contacted at:

f"re_si_dent’s Award of Excelle.nce is given toan N RENE GNAM CONSULTATION CORPORATION
individual or company j;vho displays exceptional meritin I Response Road, Tarpon Springs, FL 34689-8500
any facet of the exhibition industry. TEL: (727) 938-1555 FAX: (727) 934-0416

“We chose The National Trade Centre because of Rene@ReneGnam.com / renegnam@sprynet.com
its state-of-the-art exhibition halls, its distinctive hitp:/fwww.renegnam.com

architectural design and its convenient, lakefront
location, right downtown,” said Alan Fattori, President
of EDAC. “The National Trade Centre is attracting
increasing numbers of exhibitors and visitors alike. We
at EDAC are certain that The National Trade Centre will
play akey role in the economic development of Canada
and the Greater Toronto Area as we enter the 21st

. Century.”

This is the firsttime in EDAC history that the
association has given the President’s Award of
Excellence to a facility. According to EDAC, the award
is usually given to an individual or a company, but The
National Trade Centre’s prominence as one of Canada’s

premier trade show facilities influenced the decision.
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EXCh ange...
news about the expo industry

Canad1an Insntute

Before Jjomning Southex Carol h&ld the' posmon of S mformaUOn contact Ehzabeth McCﬁllouch C.D. E at
Nanonai Manager for the National Manne . e CIPH tel 416/695 0447
Manufacturer s Association. L. . AL "

, : : L L % o 'LaPresse reports that Montréal will have a second
LN Xpedite'Systems has changed its name to Prémiere - Convention centre. The owners of Place Bonaventure have
Technologies —Document Distribution. Premiere - - demded to keep their exhibition hall open for the next five
Technologles is an amalgam of several companies that " . years an investment of several tens of millions of dollars,

fﬁhave beun umted to better serve the:r customers thh n' W iy Wmterstem one of the three owners of the 3.2

&  oft ‘ cor quare foot compiax Wiriterstern thinks there is

om in Montreal a city with gréat deal to offer, for two

. ‘:_c(}n'v'ent;on centres He chose not specify how much will be

:-'w'am” Adc ‘nfManag_e: @ 416/361 9211 ext. 225

The: anadlan Gift & Tablewarc Asscmatmn R vested. The money wilt go to renovating the entire
‘ announces that Karen Karall has been promoted to Show _complex including recrganizing the commercial mall that
‘ Manager repiacmg Deborah Duga.n who was named .-will include a new restaurant area, and changes the

-CGTAI Presnient in December. Karen has been with . -
CGTA as: Asmstant Shew Mana.g smce 1994 New to o

T 25O,OQQ-square-_f00t exhibition haﬂ_.

Blake Mihtz has left Mendelssohn Commercial

15 Brokers to 30111 ‘the team at GES CANADA

tion Ser\uces as Vma Pres1dent—5 ales Blake brings
him'more than 12 years expedien
nd serv;ca contractor, Blake can e reached at
416/675-9555. Demse Tumer wzlll b takmg over Blake 8
AEMm m‘bershlp at Mendelssohn S

% nitiCara Carey, formerlv of The Natxonal Trade
:-Centre ,has 3omcd the Canadmn Fe" eratlon of

Ilis the missian of tha {Assodiation canadisnne
Canadian Associationof  das diresteurs d'expositions
ExposiionManagers {ACDE]) a pour mission I
{CAEM) todavelop, développement, I'expansion
expand, andimprovetha et f'amélioration de
axposition industryin findustia des expositions

Canada, COMMUNIQUE  au Canada. COMMUN-
ispubtished by CAEM: QUE asgt publié par 'ACDE:

: 6300 Alrport Read, Buite 239A, Box 82
Defek OISQH WhO 18 Mississawga, ON L4V 1E8
no longar a{ CFIG Tal: (905) 878-9377 g-mait: info@caem.ca

Fax: (305) 678-9578  Wab site: www.casm.ca
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Forget mints on the pillow or a
complimentary breaktast. How about
offering your show’s VIPs a compli-
mentary physical?

That's right, a complete work-up.
The Peabody Crlando Hotel, located
across the street from the Crenge
County Convendon Center, and the
Orlando Regional Healtheare Systern's
Instrute for Corporate Wellness have
teamned up w offer this ameniry o
meering and exposition guess.

The programL. called the Executve
Health Assessment Program. can be
customized for any group and can
range from a simple cholesterol test to

a two-day compiere physical and emo-

tonal work-up. Tests can even be set

Exro INSIDER

gei Thing We've Sean This Month

up on site at your event. Or, if you pre-
fer, the institute’s medical staff can put
on an entertaining program about
health issues facing dme-crunched
executves. Cost varies dramarically
depending on the size of your group
and the type of program you wish ©
purchase.

To be launched in March, the
program is the hotel's latest foray into
one of the latest tourism mends — med-
ical tourism. Since execurives who
wavel exrensively ofren overlock a year-

ly mip to the docror, here's a way for

" them to combine a rip 1o & show with

a checkup.
For more information, call Lamy
Roofner, (407) 853-2738.

B B37%: Testing the waters

Producers of the Toronte Boat Show constructed a 128-foot
by 268-foot lake inside the coliseum at the National Trade
Cenme in Toronto for its recent show, held Jan. 16-24,
1999, Conmining 1.3 millien galions of waer directly from
Take Onuario, the +-foosdeep lake was used for demonsua-
tions and product wials.

v 0 ERED . i2



Laura Purdy

From: Jeff Gay

Sent: March 29, 1699 8:37 AM

To: Arlene Campbell; Laura Purdy; Joe Walker
Ce: Jim MacGregor

Subject: FW: NATIONAL TRADE CENTRE - KUBOTA DEALER MEETING FEB 27/99

—-Original Message-—

From: John Gilliland [SMTP:John_Gililand@kubota.ca]

Sent: Friday, March 26, 1999 3:17 PM

To: jmacgreger@ntc.on.ca

Cc: boutschoorn@ntc.cn.ca; Ross Wallace

Subject: NATIONAL TRADE CENTRE - KUBOTA DEALER MEETING FEB 27/99
Jim,

I would like to take this opportunity to pass on my thanks for you and your
staff's professionalism and cooperation in helping make our National Dealer
Meeting a success.

The fesdback from the dealers who attended has nothing but praise abaut the
Naticnal Trade Centre facilities.

- Thank you again for helping us make it happen.
Best regards,

John
John Gilliland :
Marketing Manager Tractors & Construction Equipment
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THE NATIONAL TRADE CENTRE

BALANCE SHEET
AS AT MARCH 31, 1999

ABSETS -

CURRENT ASSETS

CASH

ADVANCE TO EX PLACE

TERM INVESTMENTS

AMERICAN EXPRESS

TRADE ACCOUNTS RECEIVABLE

ALLOWANCE FOR DOUBTFUL ACCOUNTS

NET ACCOUNTS RECEIVABLE

RECEIVABLE FROM EX PLACE

OTHER RECEIVABLE

PREPAID EXPENSES

LIABILITIES & EQUITY

CURRENT LIABILITIES

ACCRUED LIABILITIES.
PROVINGIAL & FEDERAL SALES TAX PAYABLE
DEFERRED REVENUE

EQUITY
NET INCOME (LOSS) CURRENT
PRIOR YEAR SURPLUS
DISTRIBUTION TO EXHIBITION PLACE

1,084,444 74

(71,830.21)

1,441,261.20
82,077.68

2,353,246.39

1999 1998

71059912 1,002,284.86

250,000,00 -
385000000  2,350,000.00
8,645.48 18,306.04
102261453 1,244,712.68

92,449 .97 ;
222,472.56 443,707 54
15.,166.00 51,837 45
6.191,947.66  5,110,848.57
387668527  3.348,445.58
1308,440.33  1,200,085.29
1,006.922.06 562,316.69
6.191,947.66  5,110,848.57

RECEIVABLE FROM EX PLACE - DETAILS

KAIMAN HOSPITALITY - 1987 NTC CATERING COMMISSIONS

92,440.97

92,449.97




THE NATIONAL TRADE CENTRE

FINANCIAL STATEMENT HIGHLIGHTS

STATEMENT OF CASH FLOW
FOR THE PERIOD ENDED MARCH 31, 1989

MONTH YTD
CASH FLOW FROM OPERATIONS
NET INCOME (LOSS) 494 946.96 1,308,440.33
ADD: DEPRECIATION & AMORTIZATION - .
SOURGES {U/SES) OF CASH
TERM INVESTMENTS {300,000.00) {1,000,000.0C)
ACCOUNTS RECEIVABLE - TRADE 262,508.17 799,870.81
RECEIVABLE FROM EX PLACE B.0.G 0.00 74.55
ACCCOUNTS RECEIVABLE - OTHER (32,714.58) (6,107.91}
PREPAID EXPENSES 47,480.43 22,987.52
DEPQSITS AND OTHER ASSETS 51,123.55 (3,109.30)
ACCOUNTS PAYABLE & ACCRUED EXPENSES (240,364.G1) 15,472.47
OTHER PAYABLES g (68,381.53) (24,342 .50)
DEFERRED INCOME {579,786.47) (648,855 .40)
ADVANCE DEPOSITS - Exhibition Place 8.0.G C- -
NET CASH FROM OPERATIONS (365,187.48) - 464 430.57
OTHER SOURCES {USES) OF CASH -
CAPITAL EXPENDITURES - -
PAYMENTS OF DEBT - -
DISTRIBUTION TO OWNERSHIP - Exhibition Place.B.O.G. - -
NET CASH FROM OTHER SOURCES - -
NET INCREASE {DECREASE) IN CASH (365,187.48) 464,430.57
BEGINNING CASH BALANCE 1,075,766.60 246,168.55
ENDING CASH BALANCE 710,589.12 710,589.12
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